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2021

Awarded the “Most Innovative Life Insurance Company
In Cambodia for 2021" by the International Business
Magazine, UAE,

2019

Awarded the Fastest-Growing Life Insurance
Company in Cambaodia" in 2019 - by the Global
Banking and Finance, UK

2021

Awarded the “Fastest-Growing Life Insurance
Company in Cambodia" in 2021 - by the Global
Banking and Finance, UK.

2018

Awarded the Fastest-Growing Life Insurance
Company in Cambodia” in 2018 - by the Global
Banking and Finance, UK.

2020

Awarded the ‘Fastest-Growing Life Insurance
Company In Cambodia” n 2020 - by the Global
Banking and Finance, UK.
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Abstract

The conventional explanation for purchasing
insurance is to transfer risk. Psychologists,
however, have shown that this explanation does not
match actual behavior. They find that people
generally prefer the risk of no loss at all to the
certainty of a smaller actuarially equivalent loss, a
situation exactly opposite to the one represented
by the purchase of insurance. Nevertheless, people
do purchase insurance, so there must be an
explanation other than risk transfer for purchasing
it. Of the explanations so far advanced, however,
none have yet developed a wide acceptance.
Regardless of risk issues, people will be more likely
to purchase insurance when the premium is low
compared to the value of the coverage to the
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